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Abstract 
Starting a business can be a mind challenging and mentally torturing. However, understanding common start up problems and 
key success factors can help entrepreneurs get off the right path. This paper presents an insight into which male and female 
entrepreneurs differ in terms of motives to start business, key business success factors and the underlying obstacles. A 
questionnaire was designed to collect information on entrepreneurs’ profile and the respective measurement variables and 
analyzed using basic descriptive analysis and Chi Square test to capture gender differences in the opinions. Respondents of this 
study were selected among 150 participants of the Regional Conference on entrepreneurship in Pahang State. Findings indicate 
women are more likely to engage into business if their family matters are still can be prioritized, which is less likely to be a man 
issue. Meanwhile, men perceived innovation and risk taking activities are less likely to influence performance of their business 
than what women thought they should have to be. Further, it seemed more challenging for women to succeed in business without 
knowledge and skills competency compared to men. However, men found dealing with business malpractice posed a great 
challenge in business where women are less experienced with it. The findings of this study could serve as baseline information 
for current and entrepreneurs to be as well as for policy makers for purpose of outlining gender-based entrepreneurship policy 
and program. 
 
© 2015 The Authors. Published by Elsevier B.V. 
Peer-review under responsibility of Universiti Teknologi MARA Johor. 
 
 
* Corresponding author. Tel: +6013-9947174 
E-mail address: fahazarina@pahang.uitm.edu.my 
© 2015 The Authors. Published by Elsevier B.V. This is an open access article under the CC BY-NC-ND license 
(http://creativecommons.org/licenses/by-nc-nd/4.0/).
Peer-review under responsibility of Universiti Teknologi MARA Johor
437 Siti Fahazarina Hazudin et al. /  Procedia Economics and Finance  31 ( 2015 )  436 – 443 
Keywords: Entrepreneurship; SMEs; Gender; Motive; Barriers 
 
 
1. Introduction 
The role of small and medium enterprises (SMEs) in Malaysia has become increasingly important in promoting 
socio-economic of regional development to support national economic growth. Through the establishment of five 
regional cities including Kuantan and Northern Economic Region (ECER), focus of the government will be directed 
to capitalize on the region economic strength to facilitate sustainable development of urban areas. To achieve the 
objective, the SMEs creations have to be strongly encouraged and supported across various business sectors and 
social groups. We find that research on regional SMEs has not yet been developed into a full understanding of their 
specific issues and economic importance. Recognizing the importance of SMEs towards acceleration of economic 
growth, it is crucial that baseline information of the SMEs’ attributes such as business characteristics and various 
business issues to be assembled to help efficient and effective planning and monitoring. 
This paper presents an attributes of Pahang State SMEs based on three major areas of interest found in the 
entrepreneurship literature which should interest policy makers, creditors as well as current and future SMEs to be. 
Specifically, using Multi level Chi Square Test, we investigate significant elements in the three sections of SMEs 
attributes based on i)  start up motive, ii) determinants of business success and iii) barriers to SMEs success. 
Importantly, this paper make important contribution by pointing out whether there is significant variation exists 
between male and female entrepreneurs in terms of the attributes under studied.  
2. Literature Review 
2.1 Gender and start up motives 
 
Financial and life security plays an important role in conducting business. A study conducted by Noor et al. 
(2014) found the main factor going into business is related to life and family security. In terms of the gender 
differences, it can be seen that men are more concerned to achieve wealth, financial security and life than women 
(Johan et al., 2013, Sandy & Julie, 2013). Everyone wants to be successful in life. Entrepreneurship is an 
opportunity to develop and grow the business and life success (Noor et.al., 2014, Che et.al.,2006).  Based on gender 
differences, the study found men valued an entrepreneurial career more as a means to achieve wealth and having a 
challenging job (Johan et.al. 2013). A study conducted by Stanley (1987) confirmed that the main driver for 
entrepreneurs to involve with business is to quest of more balanced life. It is undeniable that this more work-life 
balance needed by women than men because they are closer to their family and the responsibility in family care. 
Furthermore women comparatively valued entrepreneurship more as a means of balancing work and family 
demands (Noor et.al, 2014, Johan et.al., 2013, Gordon 2000). Existing experience, particularly in relation to 
business can help a person venturing into business. According to Kamal et.al.(2000), skills and experience is also an 
important factors in the development of women entrepreneurs. Jose (2014) also found a significant relationship 
between experience and business performance. Nevertheless, West and Noel (2009) did not find a relationship 
between the relatedness of industry knowledge gained through previous experience of the entrepreneur and firm’s 
performance. Resilient interest and self-satisfaction in doing business are also one of the primary motives why there 
are many people involved in the business. A study made by Wilson et al. (2007) discovered that self- efficacy 
affects entrepreneurial intention and it is stronger for women than for men. This finding is consistent with Buttner 
and Moore (1997) which found that this motive is more importance to women’s motivations to start their businesses 
compared to male. One of the main motives why people going into business because they prefer to be independent. 
This is due to the fact that most of us detestation to receive instructions from others. This means that more people 
are venturing into business is because the want to be independence and willingness to be free of any control or 
become one’s own boss (Carter et.al.2003, Hung et.al 2011). There are many researchers found that women are 
more prefer to be independent than men. Women desire to be independent and the need for job satisfactions are also 
some notable motivating factors to join business (Gitile et.al., 2008).  
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2.2 Factors influence business achievements among gender 
 
Each family involved in the business wanted their business successful. The macro approach or environmental 
factors such as family, friends and other relatives can help improve their business (Anil &Azize 2014). In addition, 
Diane et.al. (2014) also reviewed the sources of knowledge and support for Saudi Arabian women entrepreneurs 
when starting or operating a new venture. The study found that family need and support was significant factor 
towards business achievement. The introduction of new products and product innovation are utmost importance in 
ensuring the success and growth of a business. This is due to the fact that consumers want the varieties in products 
or services offered. Entrepreneurship also involves with the process to create and develop economic activity by 
blending risk-taking, creativity and/or innovation with sound of management, within a new or an existing 
organisation (Commission of the European Communities, 2003). According to Anil & Azize (2014), one of the 
personality traits that are necessary for an entrepreneur to embrace is creative and innovative. This finding was 
consistent with a study by John et.al. (2014) which pointed out that one of the factors leading to business 
achievement is to develop new products among young entrepreneur. Willing to take risk is a key factor in the 
development of business. This is because entrepreneurs who are willing to take risk will always do the best and 
ready to face new challenges. A study made by Anil &Azize (2014) discovered that entrepreneurs should have 
personality trait such as a risk-taker to run a business successfully. Based on gender differences, the study made by 
Johan et.al (2013) revealed that men valued an entrepreneurial career more as a means to have a challenging job 
compared to women. This finding is congruent with Brindley (2005) who found women become more self-confident 
and they become less risk averse. The age of children who are growing also influence entrepreneurs to maintain and 
nurture their businesses. This is mainly due to the fact that they want to ensure the life security of their children in 
the future by providing successful business and also to prove that they can succeed (Hung et.al.2011). A study made 
by Banki & Ismail (2015) towards understanding the characteristics of family owned tourism microbusinesses in 
mountain destinations in Nigeria revealed that the majority of the proprietors believe that their children will take 
over their business in the future. This study shows that age of children plays an important role in influence business 
achievement particularly to ensure the business legacy in the future. Continuous learning process can help business 
development. Dianne et.al. (2014) conducted a study on Saudi women entrepreneurs and found that factors relevant 
to external support from outside sources influence venture creation. Furthermore, Johan et.al. (2013) revealed that 
women attribute more importance to having adequate knowledge and capabilities compared to men. This workshop 
shows continuous learning can help entrepreneurs in helping business development. 
  
2.3 Gender and barriers in business 
Growing entrepreneurial businesses in today’s competitive market is a most challenging task. Once the decision 
made to start own business and follow the path of entrepreneurship, a person may realize that they started an 
adventure where they will face different obstacles while running up their business.  In general, financial difficulties 
were reported by all potential new business owners to be the main barrier encountered during enterprise formation. 
Mambula (2002) explains part of the barriers faced in dealing with SME businesses are lacking of financing, 
regulatory (e.g. government policies and corruption, etc.) had badly effect on the growth of businesses. According to 
Fielden, Davidson and Makin (2000), the first year formation for new business is the most critical period since it 
will establish the continued existence and ensure the success of next level of growth and expansion. In other words, 
the initial stages process will determine the survival of one’s business.   Another hurdles in improvement of the 
business especially among women are, they have low experiences in handling business management including 
insufficient information on business development, lacking of networking abilities, lacking of business training, 
problem of child care and family commitment (Roomi et al.,2009). It is supported by Dahalan et.al.,(2013) that men 
entrepreneur are more dynamic in discovering new business prospect.  Apart from that, the dishonesty element has 
been reported by Muravyev et. al., (2009) against entrepreneur policies in the financial market while dealing with 
obtaining a loan, interest rate charged, and collateral obligatory towards gender differences.  The political factors 
such as corruption happened in Russia seemed to encourage the investment and technology however this will 
decline in products and services prices which may threatening the income to business entrepreneur claimed 
Kouznetsov, Dass and Schmidt (2014).  Meanwhile Khalife and Chalouhi (2013) explain that knowledge of human 
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capital on dealing or controlling with cost is crucial in portraying the result obtained in their business revenues. It 
indicated that part of the business barrier could arise from low understanding on issue relating to cost as well. 
Schmidt  et. al (2006) state, business owner frequently uncertain and blur when it comes to issue addressing on costs 
which may result of ignorance and adding more charges to their business. 
 
3. Data and Methodology 
 
This study was targeted among 150 participants of the Regional Conference on entrepreneurship in Pahang. Data 
was collected using a self-administered questionnaire to collect information on entrepreneurs’ profile and the 
measuring entrepreneurs’ opinions on motives for going into business; factors influence business achievement and 
obstacles. Variable entrepreneurs’ opinions on motives for going into business measured by seven items; factors 
influence business achievement measured by twenty items and obstacles measured by thirteen items. The items were 
requested the respondents to tick each statement as “Disagree” or ‘Agree’. 67 completed questionnaire were 
analysed using descriptive analysis on the demographic profile of the respondents. Then, research hypotheses were 
tested using Chi Square test to compare male and female entrepreneurs faced throughout their business tenure with 
respect to motives, factors and obstacles. 
 
 
4. Results and Discussion  
 
The demographic profiles of the 67 respondents were summarized as follows:  
 
Table 1. Demographic profile 
Measure Items Frequency (%) Percentage (%) 
Gender 
 
Male 
Female 
16 
51 
23.9 
76.1 
Age 
 
20-25 years 
26-35 years 
36-45 years 
46+ years 
4 
15 
22 
26 
6 
22.4 
32.8 
38.8 
Education level 
 
Tertiary 
Secondary 
Primary 
Skill 
No Education 
19 
38 
5 
4 
1 
28.4 
56.7 
7.5 
6 
1.5 
Marital status 
 
Married 
Single 
Widow 
Divorce 
50 
11 
5 
1 
74.6 
16.4 
7.5 
1.5 
Business ownership  Sole Proprietorship  
Family business 
Partnership  
Corporation 
56 
4 
3   
  4 
83.6 
6 
4.5 
6 
Business tenure  1 - 3 year 
4 - 6 years 
7 - 9 years 
10+ years 
27 
12 
6 
22 
40.3 
17.9 
9 
32.8 
Source of funds 
 
Self-funding  
Fund from relatives 
Fund from friends 
Fund from banks 
Fund from government 
Fund from cooperatives 
55 
6 
3 
8 
19 
4 
82.1 
9 
4.5 
11.9 
28.4 
6 
440   Siti Fahazarina Hazudin et al. /  Procedia Economics and Finance  31 ( 2015 )  436 – 443 
Business sectors Construction 
Tourism 
Retailing 
IKS 
Fashion 
Engineering 
8 
3 
16 
19 
19 
2 
11.9 
4.5 
23.9 
28.4 
28.4 
3 
Past business achievement Satisfactory 
Not satisfactory 
Average 
No experience 
17 
3 
44 
3 
25.4 
4.5 
65.7 
4.5 
 
Table 1 show that more female respondents (76.1%) took part in the study compared to males (23.9%). 
Majority of the respondents were more than 46 years old (38.8%) and only 6% were 20 to 25 years old. Majority of 
the respondent’s education were secondary school (56.7%). Most of the  respondents have been married (74.6%)  
and most of them had sole proprietorship (83.6%). 40.3% have been operate business between 1-3 years. 82.1 % use 
their self-funding to operate their business(65.7). In terms of past business achievement, most of them has average 
performance (65.7%).  
 
Table 2. The significant Chi-square results for variables between male and female 
Variables Chi-square  
(p-value) 
Male 
(%) 
Female 
(%) 
 
Motives for going into 
business  
 
 
 
 
 
 
x Financial and life 
security 
x for business 
success and 
development 
x manage to work 
and take care of the 
family at the same 
time 
x using existing 
experience 
x interest and self-
satisfaction 
x prefer to be 
independent 
0.016 
0.025 
 
 
** 
 
0.002 
0.004 
0.006 
47.4 
36.8 
 
31.6 
 
 
26.3 
63.2 
47.4 
76.8 
66.1 
 
76.8 
 
 
67.9 
81 
80.4 
 
Factors influence business 
achievement  
x family needs 
x innovation 
x willing to take risk 
x age of children 
x continuous learning 
workshop 
x time and energy 
 
 
 
0.003 
0.016 
0.04 
0.003 
0.007 
 
0.005 
 
 
 
5.3 
0 
26.3 
0 
10.5 
 
10.5  
 
 
 
42.9 
25 
53.6 
33.9 
44.6 
 
46.4 
 
Business obstacles 
x low experience in 
management 
 
 
0.013 
 
 
 
31.6 
 
 
 
64.3 
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x corruption 
x no knowledge on 
how to control and 
reduce cost  
** 
 
0.011 
47.4 
 
5.3 
8.9 
 
35.7 
    
** P-value < 0.005 
 
For further investigation, this study used Pearson Chi-Square to identify the difference between male and 
female entrepreneurs faced throughout their business tenure with respect to motives, factors and obstacles. The 
result shows all of the variables were significantly different between male and female entrepreneur. As shown in 
Table 2, the p-value of work-life balance is 0.000, less than 0.05 probability level. It shows that there is significant 
difference in terms of work-life balance between male and female entrepreneur.  Therefore, it can be concluded that 
female entrepreneur are more likely to engage into business as a means of balancing between work and family 
demand. This result was found to be related to findings by Johan et al. (2013) and Stanley (1987) who stressed 
women entrepreneurs going into business due to have a balance between work and time with their family. As for the 
motives of using existing experience, the p-value is 0.002, less than 0.05 probability level. It shows that there is 
significant difference in terms of this factor between male and female entrepreneur.  This results interpret that 
female are more likely to engage into business because they believe that their existing experience can help them 
succeed in business.  
For factors that influence business achievement, family needs and age of children are the most significantly 
difference between male and female with the p-value= 0.003, less than 0.05 probability level. This finding interpret 
that the success of female entrepreneur are more likely to be influenced by family needs and support and the age of 
their children. This is consistent with the findings from Diane et.al. (2014) who found that family need and support 
is a major factor contributing to the success of female entrepreneur. 
Looking at the business obstacles, the result shows that there are significant differences between male and 
female entrepreneur especially for the item corruption. As shown in Table 2, the p-value is 0.000, less than 0.05 
probability level. It shows that there is significant difference in terms of corruption between male and female 
entrepreneur. There seemed to be more challenging for male to succeed in their business because of corruption. 
While for female entrepreneur, it is more challenging for them to succeed in business without knowledge and skills 
competency compared to men with the p-value= 0.013 and 0.011. This is consistent with the findings by Roomi et 
al. (2009) and Dahalan et al. (2013) who revealed that female entrepreneur have low experience in handling 
business while men entrepreneur are more dynamic in discovering new business prospect.  
 
 
Conclusion 
 
Within the findings of this study, it can be concluded that there were significantly different between male and 
female entrepreneur with respect to motives, factors and obstacles. It can be seen that female entrepreneur are more 
likely to engage into business as a means of balancing between work and family demand and also they believe that 
their existing experience can help them succeed in business. Furthermore, the successes of female entrepreneurs are 
more likely to be influenced by family needs and support and the age of their children. However, men found dealing 
with business malpractice posed a great challenge in business where women are less experienced with it. The 
findings of this study should interest the policy makers in particular for purpose of outlining gender-based 
entrepreneurship policy and program design. 
Nevertheless, there was limitation in this study which may restrict the generalizability of the findings, and these 
could be addressed in future studies. The study was confined to participants of the Regional Conference on 
entrepreneurship in Pahang. Entrepreneurs from other parts of the country were excluded from the research due to 
time and cost constraints. Consequently, the study is subject to the limitations and possible biases that exist when 
only a few geographic areas, which may not be representative of the total entrepreneur. Further research can be 
conducted over a more heterogeneous sample of Malaysians entrepreneur with a better formulated and in depth 
survey so as to yield more representative results. 
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